TV AND RADIO PSA INSTRUCTION GUIDE

Public Service Announcements (PSAs) are an important tool by which your League can highlight its activities and remind citizens about the preciousness of their right to vote.

If you are creating a public service announcement (PSA) and have the opportunity to have various length versions done, the most popular lengths for TV PSAs are 30-, 20-, 15- and 10-second spots.  This gives your local station(s) several options depending on the time they have available. 

Many of you have good relationships with broadcasters in your area and are very familiar with how to work with local TV stations through experience with televised debates, but here are some pointers that may be helpful:

What types of stations should be approached?  

Television - Contact stations that are open to using community PSAs, Independent stations, Cable, Public Service Broadcasting (local and college campus based), as well as your local ABC, NBC, CBS, FOX and UPN affiliates. 

Radio - Also contact stations that are open to using community PSAs, Independent stations, Public Service Broadcasting (local and college campus based), as well as your local affiliates.

Who should be contacted at the station?

If you have relationships with people you've worked with before, start there.  If not, you might begin your contact with the station by calling the public affairs or community affairs director.  If the station doesn’t have someone in that role, ask the receptionist who handles PSAs.

It is likely that the station’s contact will want you to fax in your suggested scripts so they can review and consider.

How can the scripts be used?

If a station is interested in having a local personality -- TV anchor, etc. involved, they can easily take a script that your League (or another League or coalition partner on an issue) has created to their "talent" or "celebrity" and read these on the air or produce them into pre-produced spots that can be run when there is time throughout the day.

What about placement of PSAs throughout the day?

As for timing of placements, stations typically run PSAs as they can fit them into their schedule.  You may suggest that these would be between local and national news casts, which is when they have many, consistent viewers, however don't feel bad if they run it at odd times during the day or evening.  Everybody, including media outlets, is hurting for revenue so they may have to give prime spots to "paying customers".  However, it is also a moment when many sectors of our society are rising to the occasion to promote civic opportunities, and voting is clearly one!…. 

How can we make using these PSAs attractive to the station?

Some stations may be more willing to run PSAs if you can offer them some kind of trade in exchange.  For example, you may be able to thank them in your newsletter or on your web site, depending on your state or local League’s policy regarding these types of exchanges.

When should the PSAs start to run and how frequently?

You will probably want to have the station start running these about two weeks before the elections in your state or community. 

As for frequency, the more frequently these can be aired each day, the better.  Conventional “wisdom” is that it takes three repetitions before a listener really gets the message.  An ideal schedule would be to run these at least two or three times a day for the two weeks leading into the elections.  To keep these spots “fresh” the station may want to alter copy or lengths of spots as the weeks go on.  
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