LWVUS Development Survey for State Leagues, Big-City Leagues, and ILOs

Responses as of 4-24-03: 
32 State Leagues, 11 big city/metro area Leagues of 500,000+ population;  







15 small city or countywide Leagues; 4 Inter-League Organizations (ILOs).

Sales:

a) Jewelry: California (pins); Florida (VOTE rhinestone pins); Illinois (capitol pin); Maryland (earrings); 

b) T-shirts: Colorado, LA County, CA ILO (w/local LWV); Maryland; 

c) Lobbying: Arizona (books);  Maryland (workshop); 

d) Publications, other products:  Chicago (Tax Maze, Guide to Local Gov’t.); Cincinnati (cookbook); LA County ILO (County Pros and Cons for major elections); New Jersey (Citizens Guide to Government), 

e) Other Products: ABC (bulbs); Clermont County (portfolios); Edina (LWVMO calendars); Glenview (bulbs, script); Greater Dayton (Entertainment books); LA County ILO (totebags); Lane County (sell used clothing, household items, at Junior League Thrift Shop + a used book sale); Maryland (card, other); New Castle County (Voter ads); St. Louis (own materials/products at a big Labor Day sale); South Palm Beach County (memo pads); Tennessee (cookbooks, note cards, 75th LWV Anniversary posters, other) 

f) Garage Sales: ABC, Baltimore County (they don’t recommend); Glenview, Greater Dayton; Santa Monica, Topeka-Shawnee County (multifamily sale) 

Special Events

a) State of the Community/City/State events - Austin (dinner w/auction); Chicago (has registered the name; if other Leagues use it they should license it through LWV Chicago for a nominal fee.  This protects against another organization using the name of the event which may happen in Chicago); Glenview; Illinois (luncheon w/civic contribution award). 

b) Award Events: Arizona (Civic Leader Award at state convention); California (plan new Democracy luncheon); Cincinnati (Visions Luncheon honors person from community w/speaker); Clermont County (Suffrage Award Luncheon); Greater Pittsburgh (Good Government Award Dinner); New Castle County (Awards dinner); New York State (Citizen Achievement Award Cocktail Party-honors members & friends); Pennsylvania (award events); Washington (Good in Government Gala- (recognizes outstanding contributions of commission members or former elected officials).

c) Performance Events: Colorado (Jazz concert);  Illinois (Second City w/buffet supper); National Capitol Area ILO (Capitol Steps at LWVUS convention every 4 years); Baltimore County, Clermont County, Santa Fe, St. Louis,  South Palm Beach County (all theatre events); 

d) Silent auction at state conventions: Alaska; Colorado; Illinois; Indiana; Tennessee (+ at other statewide meetings); Texas (live auction).

e) Other parties/events: Austin (legislative reception); Cincinnati (Susan B. Anthony Luncheon w/silent auction); Cannon Falls (auction), Greater Dayton (holiday party); Falls Church (Holiday Mixer/silent auction), Los Angeles:(may reinstate annual luncheon); Marin County (Gala dinner w/speaker for (c)4; similar format for (c)3); Pennsylvania (fundraising dinners, other events); Richmond Metro Area (holiday party w/donations & silent auction); San Diego (holiday party w/silent auction); Santa Monica (an occasional luncheon); Topeka-Shawnee County (member event w/auction);

f) Raffles: Alaska; Baltimore County (at annual meeting); South Palm Beach County (at each meeting); Oregon (a week in Maui; limit of 2000 tickets @ $10 each)

g) Tours: Bay Area ILO (Know Your Community Day); Cincinnati (art museum, others); Clermont County (historic bus tour); 

h) Luncheon series: LA County ILO (primarily for member training/support, make $3+ per person), Chicago (informational series) 

i) Supervise/run elections: Cincinnati  (union elections); Lane County (poll watching for 2 college /universities-$2000); South Palm Beach County (student government elections at local university). 

j) Other: Baltimore County (annual lecture series, bridge marathon, games party, antiques appraisal; hosted Russian journalists through USAID and AED); Clermont County (hosted Open World Russian Leadership-$2500); Edina (in election years, work LWVMN election hotline; participate in LWVMN phonathon for a percentage); Glenview (share in grocery store sales from Jewel & Dominicks, grocery store voter registration); Greater Dayton (members work at Kings Island, an amusement park); Juneau (call 400 citizens for city budget survey); Richmond Metro Area (help city with events; pour drinks, check IDs from May-Sept -$2500).

Comments about sales and special events

Minnesota: While we have done these kinds of events; namely, auctions, policy issue dinners, and a road rally, we have found them not to be true fund-raisers but more social events that often did not cover true costs. We chose not to put our energy there this last year.

Montana: In recent years we’ve done silent auctions and a quilt raffle but find direct appeal easier and more lucrative.

Foundation and Business Support

a) Major corporations: 18 states (Arizona, California, Colorado; Connecticut, Delaware, Idaho, Illinois, Kansas, Maryland, Massachusetts, Minnesota, New Jersey, North Dakota, Ohio, Oregon, Pennsylvania, South Carolina, Washington.)  10 large city/metro areas (Austin, Baltimore County w/LWV Baltimore City, Chicago, Cincinnati, Greater Dayton, Greater Pittsburgh, Los Angeles, St. Louis, San Diego, S. Palm Beach County);  7 small city/county Leagues or ILOs.( ABC, Bay Area ILO, Cuyahoga County ILO , Marin County, New Castle County, Santa Monica, Topeka-Shawnee County)  One large and one small city for specific projects (Voters Digest, printing of regional directory) 

b) Foundations: 16 states (California, Colorado; Connecticut, Florida, Idaho, Illinois, Kansas, Maryland, Massachusetts, Minnesota, New Jersey, North Dakota, Ohio, Oregon, Pennsylvania, South Carolina); 11 large city/metro areas (Austin, Baltimore County w/LWV Baltimore City, Chicago, Cincinnati, Greater Dayton; Greater Pittsburgh, Los Angeles, Santa Fe, St. Louis, San Diego, S. Palm Beach County); 2 small city/county Leagues or ILOs (ABC, Cuyahoga County ILO).  One city and one state for voters service projects only.  

c) Small businesses: 11 states (Arizona; California, Colorado; Delaware, Idaho, Kansas, Minnesota, North Dakota, Ohio, Oregon, Pennsylvania); 8 large city/metro areas (Chicago, Cincinnati, Greater Dayton; Greater Pittsburgh; Los Angeles, Santa Fe, St. Louis, S. Palm Beach County); 9 small city/county Leagues (ABC, Cannon Falls, Edina, Lane County, Los Alamos, Marin County, New Castle County, Santa Monica, Topeka-Shawnee County). 
d) Other Support/Direct Mail: Bay Area ILO -government agencies for publishing Bay Area Monitor; Chicago- Direct mail: 1) Voter solicitation sent to small businesses, elected officials, members. 2) Mothers’ Day Appeal, will try this year for first time to entire database.

Corporate Packet

New Jersey: “This is the first year of preparing a packet about ourselves and targeting 10 corporations. Letter to ask to come and visit; packet taken to visit.  We hope to generate either general operating support or find interest we can target with appropriate project.”

We follow up with 

a) Phone calls: 14 states, 11 large cities/metro areas, 3 small city/county Leagues 

b) Personal visits. 8 states, 8 large cities/metro areas, small city/county Leagues; 1 small county League

Besides thank you letters, we acknowledge and thank business/foundation donors by:
a) List in newsletter, other publications, or in materials for programs they support including media releases, other PR: 13 states, 9 large cities; 5 small city/county Leagues

b) Listing in annual or biennial report (at a certain level):5 states, 1 city

c) Listing in membership directory: 1 city

d) Listing on website:  2 states (Oregon and Washington), 3 large cities (Chicago will begin, Cincinnati), I ILO (Cuyahoga County).

e) Advertising in event program; other benefits at event: Illinois, Ohio,

f) Signage or banners at the event: Baltimore County, Greater Pittsburgh, Illinois 

g) Oregon: List in Voters’ Guide, DNet home page, paid advertising, at League events (at a certain level)

h) Newspaper ads: Los Alamos; Pennsylvania (Full page ad donated by newspaper); 

We cultivate and build relationships with business /foundation donors by:

a) Invitations: To special events, debates, or informational meetings and/or to events they funded: ABC, Cannon Falls, Greater Pittsburgh, Idaho, Illinois, Minnesota, Oregon; Ohio, Pennsylvania, San Diego 

b) Letters, update mailings, phone calls, personal contacts: ABC, Bay Area ILO, Cincinnati, Colorado; Greater Pittsburgh, Marin County, Massachusetts, Minnesota, Ohio, Oregon, Pennsylvania.

c) Help employees: Oregon (provide Voters’ Guides, ballot measure discussions); Topeka-Shawnee County (register them to vote) 

d) Send publications such as Voter, annual/biennial report: Connecticut, Delaware, Greater Pittsburgh, Illinois, Marin County, Oregon, Santa Fe, St. Louis, Topeka-Shawnee County (Voter if requested) 

e) Awards: Cincinnati (participate in employee recognition award programs), Richmond (present plaques at annual meeting)

f) Other corporate stroking: California (invite convention supporters to attend); Cincinnati (ask them to serve on Visions board); Delaware (put their ads in our newsletter); Greater Dayton (send copy of Directory of Public Officials); Greater Pittsburgh (update mailings, reports of how funds used); Florida (donors $100+ receive personal phone call from board member); Lane County (Advisory Board is made up of business people); Los Angeles (keep them informed; usually an Ed Fund board member is assigned to donor); Marin County (send Pros and Cons, Citizens Guide to Gov’t.); Oregon (Send publications showing their names listed as donors and tell them the number of people who received that info); Washington (Work with them on panels and in planning community events)

g) Chicago: CEO Project (Civic Engagement & Outreach) partnership with local corporations to provide voter education services to their employees. LWV writes educational pieces; companies distribute.  LWV provide voter registration services such as on site registration, mail-in registration forms, having a staff member join and become a registrar, or providing on-site voter education.

h) Attend meetings/conferences, and/or cooperate with other organizations: Colorado, Ohio

i) Bay Area ILO: Consult with government agencies about stories to cover.

Notes on cultivation: 

Minnesota said, “Most relationships with businesses/foundations are the result of long-term cultivation efforts.”   Greater Dayton tried to send quarterly update letters to large donors but became sidetracked due to the “pressing need of actively working to secure more donations.”  

Individual Donors

a) Members: 30 states, 11 large cities/metro areas, 11 small city/county Leagues

b) Nonmembers: 21 states, 11 large cities, 14 small city/county Leagues/ILOs

Nonmember targets: 
 

Elected Officials:  11 states, 8 large cities/metro areas, 3 small city/county Leagues 

Window of Opportunity from LWVUS: 8 states.

Sources of nonmember names

Many Leagues build a prospect list and reported these sources: 

· Dropped/former members

· Previous donors/people who support League

· Attendees at programs & events

· Service providers

· People from other organizations

· People who request information from or about the League, or who buy LWV publications

· Recipients of speakers bureau talks

· Friends of members; and those whom members think might give or who have similar interests.       

· Attorneys and executives; business and industry. 

· Cincinnati contacts donors to the Steiner Fund (people donate to it in honor of a person or in their memory).  

· Greater Dayton -Chamber of Commerce members, names given by their Community Advisory Board, and uses “Leadership” lists. 

· Marin County-tells groups to which they present ‘Pros & Cons’ that they accept donations

· Oregon-people who give $500+ to statewide candidates from the state’s required campaign contribution and expense reports.

· Los Angeles researches lists of active community members and assigns a board member to each, especially if known; also does constant media research.

a) Donations through employer, usually members or staff work or donate time to help and sign up new businesses: Alaska (United Way); Cincinnati (Community Shares); Illinois (Public Interest Fund of Illinois); Maryland (Maryland Charities Campaign, United Way); 

b) For its SOS luncheon, Illinois partners with professional women’s groups such as NAWBO (National. Assoc. of Women Business Owners), Illinois Women’s Bar Assoc., others.

c) Minnesota: Has a separate Annual Appeal for LOTT (Leaders of Today and Tomorrow) program. Originally its own 501c3, it became a LWVMN program about 5 years ago. They do an annual seminar for college women on careers in public policy; hold additional seminars on campuses and a Girl Scout Day at the Capitol. They send a fund raising letter and hold a fund raising event and have their own constituency as well as support from LWV members.

We ask individuals for donations by U.S. mail: Minnesota sends separate annual letters for support for their 501c3, their 501c4, their Legacy Circle (planned giving), and the LOTT appeal (see above).
We follow up by 

a) US mail: 7 states, 8 cities, 4 small city Leagues/ILOs.

b) Telephone: 14 states; 9 large cities; 5 small city/county Leagues.  New Jersey-phone call w/member letter only; Ohio calls $250+ donors. 

c) State phonathons to members/local Leagues share proceeds if they make calls: Illinois, Massachusetts (Leagues get a share of what they raise plus $10 for each caller from their League) Minnesota.

d) Local phonathons: Austin, TX (members and friends)

e) Lane County: Advisory board calls about 8 potential donors each.

f) Face to face meetings/visits: 9 states, 7 big cities, 2 small city Leagues.   

We acknowledge and thank individual donors by:

TY Letter: ALL. Some send personal letters or form letters hand-signed and with a personal note from the president if donation is over a certain amount.  One city does not send thank you letters unless the donation is over $50 or is to the Ed Fund.  Cannon Falls sends a membership brochure to nonmembers.

1) List in newsletter, membership directory, annual report, other publications: 10 states, 9 large cities; 1 small city League.

2) List in program booklet and/or publicity: 4 states, 3 large cities

3) Acknowledge on website: Greater Pittsburgh

4) Small token such as bookmark, static decal: Illinois (for phonathon callers), Ohio

We cultivate and build relationships with individual donors by 

· Letters, update mailings, phone calls, or personal contacts: 4 states (Colorado, Minnesota, Ohio, Tennessee); 3 cities (Austin, Cincinnati, Los Angeles); 3 small cities (ABC, Cannon Falls when appropriate, Marin County)

· Invite to League events (debates, informational meetings, etc.): 2 states (Illinois; Ohio), 2 big cities: (Austin, San Diego); 1 small city (Cannon Falls). 

· Send Voter: 5 states (Delaware, Illinois-if $50+ or major gift prospect; New York State-if big donor; North Dakota,Ohio)  3 small cities (Marin County, Santa Monica, Topeka-Shawnee County-if requested.

· Send election publications, voters guides, or other publications: 2 states (Illinois, Tennessee); 2 big cities (Greater Dayton, St. Louis); 3 small city/county Leagues (Lane County, Santa Fe; Topeka-Shawnee County)

· Delaware-Invite them to serve on education fund advisory board

· Pennsylvania: personal visits, networking with organizations; and will begin house parties as part of its endowment campaign.

· New York State-developed a gift club program, invites donors to annual and cultivation meetings.

· Richmond (VA)- presents printed, framed certificates; makes red-white-blue aprons and presents them at the event at which person spoke or participated ["When the work gets hot, some people get out of the kitchen, but we know that that is when you start cookin'"]. Invite them to annual meeting, give them a round of applause, buy their dinner(s). Give one-year membership.  

Major Donor Programs

· California- Just began a Leadership Circle for donors of $100 or more. 

· Massachusetts – just began Leaders’ Circle and may add additional giving clubs.  For the first time, held a donors’ luncheon connected to a major event for their Online Student Essay Contest. invited invited former state board members who are current or potential large donors.  The lunch cost us about $400.

· Minnesota- annual Legacy Luncheon for Legacy Circle (donors of planned gifts/donations of $1000 or more to LWVMN Education Fund); plus long-term cultivation of past board members/other donors.


Planned Giving

· We have an active planned giving program: Baltimore County (inactive); Cincinnati; Oregon (just began); Greater Dayton; Minnesota (Planned giving society, "Legacy Circle", is Leaguers who have made a commitment to the endowment through trusts, life insurance policies, pooled income funds, or gifts of $1000 or more to the LWVMN Education Fund. Since 1994 when it began, 87 members have made such commitments.); Pennsylvania (just beginning); New York State.

· We are developing/exploring a program for planned giving: Austin, TX; California, Colorado; Delaware, Los Angeles, Ohio, Washington

· We are developing a program for planned giving and joined Leave a Legacy: Illinois, New Jersey

· We put information in our Voter from time to time: Massachusetts, Wisconsin.

E-donations

· We can receive donations on our website: Los Angeles, St. Louis 

· Donors may donate to us at other websites:  
St. Louis: www.igive.com 
 







Oregon: www.networkforgood.org    
Wisconsin www.epowerproject.org 





Massachusetts: www.givestar.org   

· Donors may go to other websites to donate but did not give site: Arizona, New Jersey. 

· League ask for donations on their web site and it gives information on where to mail a check: Cincinnati, Delaware, New Castle County

· Minnesota has a form that can printed and mailed or faxed to them from their website 

· In process: Chicago, Cincinnati.

Education Funds

· Have a 501(c)(3) Education Fund: 27 states; 8 big cities, 1 small city/county, 1 ILO. 

· Are considering beginning a 501(c)(3) Education Fund: Chicago

· Plan to begin a 501(c)(3) Education Fund for scholarships for high school graduates: 
Falls Church

Endowment Funds

States with 501(c)3 endowment and current worth:  

Delaware  

$4,000 (cash & pledges)


Idaho  


$7,000



Illinois  


$360,000 (cash & pledges)


Florida  


$7,700



Minnesota  

$85,000 + $625,000 in cash & pledges from current campaign.

New Jersey  

$20,00  + $160,000 in cash & pledges from current campaign. 

New York State  
$183,000

Ohio  


$89,000

Oregon  


$67,000




Pennsylvania

$159,000

Rhode Island  
$200,000

Vermont  

$20,000

Washington  

$350,000

Wisconsin  

$27,750

City/county Leagues with 501(c)3 endowment and current worth:

Austin, TX 

$510



Baltimore Cnty 
$17,000



Greater Dayton
$3,500

Marin County
$45,000

States with 501(c)4 endowment and current worth:  

Kansas 

$39,000 





Montana
 
$7,081





Vermont  
$40,000




Wisconsin
$41,200

Cities with 501(c)4 endowment and current worth:
Greater Dayton

$9,521

The endowment is for 

a) A building: 

Florida,

b) Unrestricted use: 
Greater Dayton, Illinois, Kansas, Minnesota, Montana, New York State, Ohio, Oregon, Pennsylvania,
Vermont, Washington, Wisconsin.

c) Other: 


Idaho - Voter service and activities which promote the causes of LWVID; 






Rhode Island – Educational purposes.

d) Not specified: 
Delaware, Marin County

Our endowment principal may not be touched and we may only spend the interest.

Illinois:

(goal is to take interest when principal exceeds $500,000)

Oregon:
 
(take interest only when principal exceeds $75,000)

Washington:
 (not required but that is the approach our board decided to take)



plus
Baltimore County, Greater Dayton, Minnesota, Montana, Ohio, New York State, Rhode Island, Wisconsin.

We are currently conducting an endowment campaign for our (c)3 Fund and the goal is: 

Delaware
$10,000.  Have $4,000 in cash, planned gifts, and pledges


Illinois

$1,000,000.  Have $360,000 in cash, planned gifts and pledges. 

Minnesota
$1,606,000 for building co-owned with MN women’s Consortium. 




Have $625,000 in cash, planned gifts and pledges. 

New Jersey
$200,000 for building renovations/endowment. 




Have $160,000 in cash, 
planned gifts and 
pledges. 

Pennsylvania
 Informal goal of $2,000,000 for unrestricted use.  

Greater Dayton: ”Obtaining funds for our endowments is an ongoing component of our annual fundraising for both our 501(c)3 and 501(c) 4 funds.”

Our Endowment Fund(s) are managed by:

a) League members: Austin, Baltimore County, Delaware, Idaho, Marin County, Minnesota, New Jersey, Washington, Wisconsin.

b) A bank: Florida, Greater Dayton (c4 fund)

c) A brokerage firm: Pennsylvania (building endowment only and will be moved and managed by Mass. Mutual Life Insurance); Rhode Island, Vermont.

d) A community foundation: Greater Dayton (c3 fund); Illinois, Montana, Oregon, Ohio, Pennsylvania. 

For our Endowment Campaign (either (c)(3) or (c)(4) we: 

a) Hired a consultant or staff person: Illinois, Minnesota, Ohio,

b) Did a feasibility/planning study: Delaware, Illinois, Minnesota, New Jersey,

e) Did major gift cultivation/solicitation: Illinois, Minnesota, New Jersey, Washington 

f) Organized an Endowment Committee: Baltimore County, Delaware, Greater Dayton; Illinois (mostly former state presidents/board); Minnesota, Oregon (former presidents); Washington

g) Marin County organized a board of trustees.

Staffing 

Have the following paid/volunteer staff working on development (none FT on development unless noted): 

California: 1 FT Development Director;

Colorado:  PT Executive Director, one other PT staff person. Development chair and committee.

Delaware: PT Executive Director, one other PT staff person. Development chair and committee.

Illinois: FT Exec.Director; PT Endowment Campaign Manager; Development  Chair; ad hoc committees 
for 
specific events/activities (phonathon, state of state, endowment campaign) 

Massachusetts: PT Exec Director; FT administrative assistant; will have a development chair and 
committee next year; had none this year..

Minnesota: FT Exec Director; one other FT staff person. Development chair and committee.

New Jersey: FT Exec. Director; Development chair and inactive committee.

New York State: FT Exec Director; four FT, 2 PT staff. person. Development chair.

Oregon: One PT staff, have a Development Chair and committee.

Ohio:  FT Exec. Director and Development committee.

Pennsylvania: FT Exec. Director; did not mention committee; have 2 other FT staff  

Washington: Admin. Director does some work on development; no development chair/committee.

Wisconsin: PT Executive Director, no development chair or committee.

Chicago- PT Exec. Director, are working on getting an active committee 

Greater Dayton: PT clerical support; have a Development Chair and committee of 6 plus 3 past presidents 


who serve in an advisory capacity.

Los Angeles: FT Exec. Director, 1.75 other staff, have a Development Chair and committee. 

New Castle County: PT Exec. Director; have Development Chair and committee

St. Louis: 2 PT staff; have Development Chair and committee. 

· No paid staff/have development chair/committee: ABC, Austin, Baltimore County, Cincinnati, Edina, Greater Pittsburgh; San Diego, Santa Fe; S. Palm Beach County, Topeka-Shawnee County; 

· No paid staff/have development chair: Cannon Falls, Cuyahoga County ILO. Florida, Kansas, Marin County

· No paid staff/did not mention or have no development chair/committee: Alabama, Alaska, Arizona, Glenview, Idaho, Juneau, Louisana, LA County ILO, Lane County, Maryland, North Carolina, South Carolina, North Dakota, Richmond, VA, Tennessee, Vermont

We need help with  

Support from foundations: 

15 states, 9 large cities, 2 small cities 

A major donor program: 


13 states, 9 cities  

A planned giving program: 

13 states, 6 cities, 1 small city

Support from major corporations: 
12 states, 9 cities, 1 small city   

An individual donor program: 

12 states, 9 cities, 1 small city/county  

E-donations: 





11 states, 8 cities   

Support from small businesses: 
8 states, 9 cities

An endowment campaign:  

7 states; 6 cities, 1 small city

We are willing to answer questions by email only:
Illinois: State of State event; starting an endowment campaign.

Pennsylvania: Endowment, fundraising dinners

We are willing to answer questions by email or telephone:

No topics listed: ABC, Colorado; Cincinnati, Greater Dayton, Idaho, Lane County, Minnesota, Richmond, 
South Carolina, 
Vermont

1) Chicago: CEO project

2) Greater Pittsburgh: Good Government Award Dinner

3) Massachusetts: phonathon

4) New York State: Formation of our Education Foundation; our 501c3 funded programs; cultivation sessions.

5) Oregon: Direct mail program.

6) Baltimore County- “Both lecture series and Capitol Steps have been financial and public relations successes.”

Leagues may contact us for copies of specific proposals or other materials on (specify topics):  

No topics listed: Cincinnati, Colorado; 
1) Chicago: sample CEO materials – includes outline, sample educational pieces, promotional materials ($10);  Guide to Local Government ($5); Guide through Chicago’s Tax Maze ($6); Sample Mother’s Day Appeal ($5)

2) Greater Pittsburgh: Good Government Award Dinner

3) New York State: newsletters, brochures

4) Oregon: Endowment Policies, Gift Acceptance Policies, General Planned Gift Policies and Procedures

5) Pennsylvania: Endowments, fundraising dinners

What workshop topics would be most useful to you?  

1) How to start a planned giving program: 5 states, 1 big city, 1 small city

2) Major donor program: 4 states, 2 big cities 

3) Individual donor program: 3 states

4) Role of president and/or board in fundraising/fiduciary responsibilities: 3 states 

5) How to help board members become comfortable asking for money/willing to ask: 2 states, 1 big city 

6) How to develop a major donor program/other fundraising without conflict with local Leagues: 3 states 

7) Grant proposals, foundations: 2 states, 3 big cities, 1 small city 

8) E-donations: 2 states, 1 big city

9) How to begin an endowment campaign: 1 state (501c4 only), 1 big city, 1 small city

10) How to begin organized solicitation of corporations, small businesses:  1 state, 1 big city

11) How to research corporations and foundations: 1 big city

12) Information/recommendations about more efficient and productive fundraising efforts 1 state

13) Tools and resources for presentations to local Leagues: 1 ILO

14) Projects that other Leagues have found that their members want to work on and that corporations and foundations were interested in funding: 1 state

15) Ethical considerations regarding corporate donations; conflict with League advocacy: 1 state

16) How to find endowment fund trustees; role of trustees: 1 state

17) Socially responsible vs. regular investments: 1 state

18) How to organize special events; how to conduct a successful phonathon: 1 big city

19) How to raise general fund money: 1 big city

20) Coordinating c3 and c4 projects for foundation funding. 1 big city

21)  Fundraising events that are not so staff-time intensive that they end up costing money. 1 state

Other concerns, information, fundraising projects, plans. 

· Bay Area ILO:  Do any ILOs have major fund raising efforts? 

· Greater Dayton is considering an annual event and planning fundraising through Voters Guide.
· Colorado plans to request funds for 1) legal assistance on Campaign Finance Reform via a CO Constitutional Amendment; 2) continued funds for Colorado Water Protection Project. Will send pre-proposal letters to area organizations/foundations.  Plan performance and social event fundraisers.  

· Kansas just established a task force to work on finance and development.

· Baltimore County wants to know how to handle elections for condominium associations. 

· Cincinnati: has used Smart Voter for a few years and posts information for several counties. They pay at least $6000/year to maintain the election information; will probably continue to do so until a reliable alternative with even better service becomes available. Their community relies upon the information and personalized ballot that Smart Voter makes possible. Their board looks at the alternatives each year but has been reluctant to switch from a very successful operation even if it meant paying a great deal more.

· San Diego wants LWVUS to institute a major funding drive that all local leagues could join for maximum visibility – not competitive, but cooperative –  a “LWVW Support Campaign.“  Most local leagues do not have full time paid staff for this activity and little automation for it.  If it were coordinated for a massive drive once a year then all would benefit and the PMP would have meaning.

Contact Information

State League Name  
Contact Name/Title          

Phone

  
Email  

Alabama

Sarah McDonald, President

205-967-2829
  
smcdonald3357@charter.net 

Alaska


Cheryl Jebe, President



907-586-2690

cheryl_jebe@msn.com 

Arizona


Gini McGirr, President


520-579-2138

ginilwv@aol.com 

California

Barbara Inatsugu, President

310-399-0864
 
 lwvinatsugub@aol.com 

Colorado

Gerry Cummins, President


303-771-0115
  
 gerry.cummins@prodigy.net




Pat Buchanan, Development Director 303-771-9013

prbuch@aol.com 

Connecticut

Enid Oresman, President


203-288-7996

lwvct@lwvct.org 

Delaware

Letitia Letty Diswood, Co-Pres.
302-478-8224

diswoodL@prodigy.net 

Florida
Caroline Emmons-Schramm, 1st VP Development  407-629-4929
carolinees@msn.com 

Idaho


Kay Merriam, President


208-232-4033

kcmerriam@yahoo.com
Illinois


Stacey Patricoski, Exec. Director 
312-939-5935, x33  
SPatricoski@lwvil.org 

Indiana

Harriet Wilkins, Co-Pres.(w) 317.274.0819  (h) 317.298.9315  hwilkins@iupui.edu 





Paulette Vandegriff, Co-Pres. 

317.462.7642  

rarichar@indiana.edu 

Kansas


Janis McMillen, President  

913-341-3072

jkmcmillen@kc.rr.com 

Louisiana

Carol DeVille, President


318-927-9551

jccdeville@aol.com 

Maryland

Judith B. Morenoff, President

301-381-3132

morenoffj@aol.com 

Massachusetts
Risa Nyman, EF Exec. Director 
617-523-2999

rnyman@lwvma.org 

Michigan, did no fundraising last year, Pat Donath, Pres,517-694-5135

donapl@aol.com  

Minnesota 

Carol Frisch, President (until 5-03) 
651-224-5445

office@lwvmn.org 

Montana


Linda Johnson, President (until 5-03)




lwjohnson@earthlink.net 

New Jersey

Sandra Matsen, President


908-236-6847

jmatsen@aol.com 





Linda Gentry, Exec. Director

609-394-3303

lwvnj@eclipse.net 



New York

Rob Marchiony, Exec. Director
518-465-4162

rob@lwvny.org 

North Carolina
Mary Klenz, Co-President







KLENZM@nationwide.com 

North Dakota
Suzanne Dobbins, President

701-271-9404

DobbinsND@aol.com 

Ohio


Scott Britton, Exec. Director

614-469-1505

leg@lwvohio.org 






Terry McCoy, President 


614-755-3960

mccoyct@cs.com   

Oregon


Kris Hudson, Development Director  503-246-7566

krishud@attbi.com 

Pennsylvania:
Elizabeth Milner, President

717.533.1188 

lwvpa@epix.net 

Rhode Island

Hollie Courage, President


401-274-6173

hucourage@aol.com 

South Carolina
Laurel Suggs, President


803-799-7050

lsuggs@imgsc.com 

South Dakota-does no fundraising, Stephanie Becker, President 


stephaniebecker@ll.net
Tennessee

Sharon Fidler, President


901-454-1603

sasfidler@aol.com 

Vermont


Marge Gaskins, President


802-879-0003

gaskinre@together.net 

Washington

Judy A. Hedden, President


206-622-8961

lwvwa@lwvwa.org 

Wisconsin

Beverly Speer, Executive Director
608-256-0827

genfund@lwvwi.org 

Big City Leagues (population approx. 500,000 plus)
League Name/Population
Contact Name/Title          

Phone

  
Email

Austin Area, TX/700,000
 Maxine Barkan, President

512-231-8536
MLBarkan@aol.com 

Baltimore Cty, MD/1,300,000 Marcia Reinke, Pres.  (LWV) 410-464-1902
baltlwv@aol.com 

Chicago, IL/3 million

Tracy Smith, Exec, Director
312-939-5935
tsmith@lwvil.org 

Cincinnati Area , OH

Helen Rhoad, Co-President
513-793-0473
hrhoad@cinci.rr.com 

Greater Dayton, OH/800,000+
Peg Schultz, Developmnt Dir. 937-426-9264
  schultzbillpeg@prodigy.net 


Greater Pittsburgh Area, PA Jean Burke, Pres.  412-261-4284; 724-934-0685  lwvgp@pgh.net

1.3 million

Los Angeles
Jerry Kvasnicka, Director of Development 
213-368-1616  
jerryk@lwvlosangeles.org 

3 million +
Richmond Metro Area, VA/1 million + Amy Burgett, Pres.  804-828-9628
aburgett@hsc.vcu.edu 

San Diego, CA

Jody Tadder, Development Chair
858-272-1611
jotall@ix.netcom.com 

South Palm Beach County
Joan Karp, President


561-391-6440
joankarp@aol.com 

St. Louis, MO 


Nancy Ulman, President

314-423-2312    nancy_ulman@hotmail.com 

Small city or countywide Leagues

League Name/Population
Contact Name/Title          

Phone

  
Email

Ashland, Bayfield, Cable (ABC) WI  
Nicole Wilde

715-746-2017
nwilde@northland.edu 

Cannon Falls, MN/4,000
Allene Moesler, President

507-263-0726
amoesler@cvtel.net
Clermont County, OH
- suburb of Cincinnati
Almeda Stitt
513-831-7396
--

Edina, MN /47,000

Paulette Hastings



952-922-7823
pmg@sisyphuscafe.com 

Falls Church, VA/10,000
Marge Witting, President

703-533-9259
janelundy@erols.com 

Glenview, IL /42,000

Josie Hamilton, President

847-998-9172
josieham@aol.com
Juneau, AK /30,000

Cheryl Jebe, Director


907-586-2690
cheryl_jebe@gci.net 

Lane County, OR/500,000  Janet Calvert, President

541-686-2697
jkcalvert@onemain.com
Los Alamos, NM/18,000
Barbara Calef, President (new)
 
505-662-3825
bcalef@yahoo.com 

Marin County, CA/247,300
no contact name/info

Modesto, CA



Marie Barrey




---




gbandmb@thevision.net
New Castle County, DE/380,000  Letitia Diswood, Office Mgr. 302-478-8224  diswoodL@[rpdogu.net
Santa Fe, NM

Donna Herbst, Finance Drive Chair
  505-984-0922

ddhrbst@juno.com 

Santa Monica, CA/87,000
Karen Carrey, President

310-451-9188

Kcarrey@aol.com 


Topeka-Shawnee County, KS 170,000 Mary Ann Bradford, President 785-354-1646 
ciao1@cox.net
  “  Incoming Pres. Betsy Rohleder  785-233-9262 (day) 785-357-1995 (eve)  brohleder@cjnetworks.com
Inter League Organizations (ILOs) 

League Name

Contact Name/Title          


Phone

  
Email

Bay Area ILO, CA 
Eva Alexis Bansner, President

510-849-2154
evaalexis@atbi.com
Cuyahoga Cnty ILO, OH  Mary Lou Junes, VP Funding  440-331-0344   
mljones@mindspring.com 

LA County ILO, CA  

Joanne Leavitt, President

310-828-7925
ac997@lafn.org 

National Capitol Area ILO  Barbara Sherrill, Pres.   

703-527-4734
bmsherrill@comcast.net
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